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ABSTRACT

Employer Branding is the current buzz area in omgion marketing. It was first introduced by maikg
researchers but presently it is in the hands of pi&essionals. Employer branding through social imedols like
Facebook, Twitter, YouTube, etc. is increasinglyingd attention. Organization’s adopting social raeddr good
relationships with their customers and employeésals been found that social media helps in inangabusiness
performance as well as business capabilities. Lid@wow a day’s social media used to build up theparate image
building. The purpose of this paper is to reveal ithpact of employer branding through social nekivay in corporate
image building. It also explains the use of soaqi@dia in knowledge sharing, employee relationships in recruitment
process. HR recruiters using social media for mgntvide range of candidates for the job. Employ@ntding helps the

organization in maintaining the corporate imagédng and facing the competition in the competitwerld.
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